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SOMALIA



THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND THE STATE OF MOBILE, INTERNET, AND SOCIAL MEDIA USE -

SOMALIA

TOTAL MOBILE PHONE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

15.67 7.935 1.63 1.60

MILLION MILLION MILLION MILLION
URBANISATION: vs. POPULATION: PENETRATION: PENETRATION:

45% 48% 10% 10%

SOURCES: POPULATION: UNITED "',J\?'i_'»"',- MOBILE GSMA INTELUGENCE; INTERNET: MU, GLOBAIWEBNDEX, GSMA INTELUGENCE ELROSTAT, LOCALTEECOMSRE -»_r_r\' RY AUTHORITIES

AND GOVERNMENT BODIES; SOCIAL MEDIA PATFORMS’ SELF -SERVICE ADVERTISING TOOLS; APSL KEPIOS ANALYSS; SOCIAL MEDIA PLATFORMS' SELF-SERVICE ADVERISING TOOLS are @ HOOtS“lte'

COMPANY ANNOUNCEMENTS AND -;\5“-:‘4 EPORTS; CAFEBAZAAR ALLLATESTAVARADLE DATA IN JANUARY 2020 @ COMPARABILITY ADVISORY: 50 .l EAND “-\ E CHANGES



DIGITAL GROWTH INDICATORS -

CHANGES IN KEY INDICATORS OF DIGITAL ADOPTION

SOMALIA

TOTAL MOBILE PHONE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

+2.9% +8.7% +7.4% +14%

JAN 2020 vs. JAN 2019 JAN 2020 vs. JAN 2019 JAN 2020 vs. JAN 2019 JAN 2020 vs. APR 2019
+442 THOUSAND +604 THOUSAND +113 THOUSAND +196 THOUSAND

SOURCES: POPULANION: UNITED NATIONS; MOBRE GSMA INTELUGENCE, INTERNET: MU, GLOBAIWEBNDEX, GSMA INTEUGENCE ELROSTAT LOCALTELECOMS REGUIATORY AUTHORITES
- oTch

INTELL S we .
AND GOVERNMENT BODIES; SOCIAL MEDIA PLATFORMS' SEIF -SERVICE ADVERTISING TOOLS; APAL KEPIOS ANALYS'S; SOCIAL MEDIA PLATFORMS® SELF-SERVICE ADVERTSING TOOLS are.o' Hootsu.te'

Ll s o (o8 o - | - N y
COMPANY ANNCUNCEMENTS AND EARNINGS REPORTS; CAFERAZAAR AL LATEST AVALABLE DATA IN JANUARY 2020 & COMPARABILITY ADVISORY: SOURCE AND BASE CHANGES SOCI



OVERVIEW OF THE POPULATION -

CORE DEMOGRAPHIC INDICATORS

SOMALIA

TOTAL FEMALES AS A PERCENTAGE MALES AS A PERCENTAGE ANNUAL CHANGE MEDIAN
POPULATION OF POPULATION* OF POPUIATION™ IN TOTALPOPULATION AGE

@& @ @

15.67 10 50% +2.9% 16.7

MILLION +442 THOUSAND
URBAN POPULATION AS A POPULATION DENSITY OVERALL LITERACY RATE FEMALE LITERACY RATE MALE LITERACY RATE

SHARE OF TOTAL POPULATION (PEOPLE PER KM?) (ADULTS AGED 15+) (ADULTS AGED 15+4) (ADULTS AGED 15+)

@ @

45% 25.3 38% 26% S50%

SOURCES: UNITED NATIONS; US. CENSUS BUREALL WORLD BANK; IMF; U L0, UNICEF, GAWORLD FACTBO OK; PEW RESEARCH (ALL LATEST DATA AVAILASLE IN JANUARY 2020]. NOTE:

NETHER r~& UNITED NATIONS NOR THE U.S. CENSUS BUREAL PUBLISH DATA FOR GENDERS OTHER THAN FEMALE' OR ‘MALE: DATA AND GENDER DEFINITIONS AS REPORTED BY EACH are EI HOOtS“'te‘

RESPE AN SATION, BASED ( '\A.A..V\A




POPULATION BY AGE GROUP -

THE TOTAL NUMBER OF PEOPLE WITHIN EACH AGE GROUP

SOMALIA

TOTAL POPULATION AGED POPULATION AGED POPULATION
POPULATION 13 AND ABOVE 18 AND ABOVE AGED 16 TO 64

15.67 S59% 47 %o 48%

MILLION 9.2 MILLION 7.3 MILLION 7.6 MILLION

we

° SOURCES: UNITED NATIONS: U.S. CENSUS BUREAL LATEST DATA AVAILABLE [N JANUARY 2020 are, ﬂ HootSUite'
social



INTERNET USE



INTERNET OVERVIEW -

ESSENTIAL INDICATORS OF INTERNET CONNECTIVITY

SOMALIA

TOTAL NUMBER INTERNET USERS ANNUAL GROWTH MOBILE INTERNET REFERENCE:
OF INTERNET USERS AS A PERCENTAGE OF IN THE NUMBER SHARE OF SOCIAL MEDIA USERS
ON ANY DEVICE TOTAL POPULATION OF INTERNET USERS ACCESSING VIA MOBILE PHONES *

Ly

1.63 10% +7.4% 100%

MILLION +113 THOUSAND

> )

SOURCES: TU, GLOBAIWEBINDEX: GSMA INTELUIGENCE: EUROSTAT SOCIAL MEDIA PLATFORMS' SELF-SERVICE ADVERTISING TOOLS LOCAL GOVERNMENT BODES AND REGULATORY we

NCE £ .
AUTHORITIES; AP, UNITED NATIONS |ALL LATESTAVARABLE DATA IN JANUARY 2020]. *“NOTE IN CASES WHERE WE CANNOT CONFIDENTLY IDENTIFY THE NUMBER OF MOBILE INTERNET are, l EI HOOtSU'te'

USERS WEOHERMOMLE SOTIAL MEDIA USERS AS ASHARE OF TOTAL SOCINL MEDIA USERS ASA REFERENCE FORMORRLE INTERNET USE & COMPARABILITY ADVISORY: SOURCE CHANGES soc.o



wirll INTERNET CONNECTION SPEEDS: OVERVIEW -
2020 AVERAGE DOWNILOAD SPEEDS FOR MOBILE AND FIXED INTERNET CONNECTIONS, WITH YEAR-ON-YEAR COMPARISONS
SOMALIA
AVERAGE SPEED OF YEAR-ON-YEAR CHANGE IN AVERAGE SPEED OF YEAR-ON-YEAR CHANGE IN
MOBILE INTERNET AVERAGE SPEED OF MOBILE FIXED INTERNET AVERAGE SPEED OF FIXED
CONNECTIONS INTERNET CONNECTIONS CONNECTIONS INTERNET CONNECTIONS

11.41

MBPS

.
° SOURCE: OOKIA LUANUARY 2000) FIGURESITPRESENT AVERAGEDOWNIOMND SPEEDS INDECEMAR 209 WITH IMARARISONS TOAVERAGEDOWNIOAD SPFEEDS N DECEMWAER 2010 areo @ Hootst"te'
social



SHARE OF WEB TRAFFIC BY DEVICE

EACH DEVICE’S SHARE OF TOTAL WEB PAGES SERVED TO WEB BROWSERS IN DECEMBER 2019 -

SOMALIA

MOBILE LAPTOPS & TABLET OTHER
PHONES DESKTOPS COMPUTERS DEVICES

66.6% 32.3% 1.1% 0.04%

DEC 2019 vs. DEC 2018: DEC 2019 vs. DEC 2018: DEC 2019 vs. DEC 2018: DEC 2019 vs. DEC 2018:

-1.9% +4.6% -16% +300%

SOURCE: STATCOUNTER (ACCESSED ANUARY 2020] AGLRES REPRESENT EACH DEVICE'S SHARE OF WEB PAGES SERVED TOWER BROWSERSONIY. NOTE: AGLRES FOR DEVICE SHARE ARE FOR aree H t 't »
DECEMBER 2019, ANNUAL CHANGE FIGURES COMPARE MONTHLY SHALEVALUES FOR DECEMBRR 2019 TO DECEMBER 2014 SOCio. oo SUl e



TOP GOOGLE SEARCH QUERIES

THE MOST COMMON QUERIES THAT PEOPLE ENTERED INTO GOOGLE SEARCH THROUGHOUT 2019 -

i
0l GOOGLE 100 1 LAACIB NET 45
02 TRANSLATE 98 12 SEXY 42
03 NEWS 75 13 LIVESCORE 4
04 LAACIB 66 14 ENGLISHTO SOMALI 40
05 CAASIMADA | 54 15  KOOXDA 37
06 SOMALA 52 16 WWW X 36
07 GOOGLE TRANSLATE 50 17 WARARKA 34
08 YOUTUBE 47 18 WASMO 3
09 VIDEO 46 19 FUCK 29
10 FACEBOOK 46 20 BBC 28

SOURCE: COOGILE TRENDS ACCESSEDJANUARY 2020 | KEMIOS ANALYSIS. NOTES: GO OGLE DOES NOT PUBU SH SEARCH VOLUMES, BUT THE “INDEX* COLUMN SHOWS THE REWATIVE VOLUME a“rae H ot ’t *
FOR EACH QUERY COMPARED TO THE SEARCH VOLUME OF THETOP QUERY (AN INDEXOF 50 MEANS THAI THEQUERY RECEIVED SO%X OF THE SEARCH VOLUME OF THE TOr QUERY) socid o su' e



SOCIAL MEDIA USE



SOCIAL MEDIA OVERVIEW

BASED ON THE REPORTED POTENTIAL ADVERTISING REACH OF SELECTED SOCIAL MEDIA PLATFORMS

SOMALIA
TOTAL NUMBER SOCIAL MEDIA USERS CHANGE IN SOCIAL PERCENTAGE OF ACTIVE
OF ACTIVE SOCIAL COMPARED TO MEDIA USER NUMBERS SOCIAL MEDIA USERS
MEDIA USERS TOTAL POPULATION (APR 2019 TO JAN 2020) ACCESSING VIA MOBILE

=

1.60

MILLION +196 THOUSAND

+14% 100%

SOURCES: BASED ON DATA PUBUSHED IN SELECTED SOCIAL MEDIA LATFORMS' SELF-SERVICE ADV ETISING TOOLS DANUARY 2020), COMPANY STATEMENTS, EARNING S ANNOUNCEMENTS we

. -
AND MEDIA REPORTS (ALL LATEST DATA AVARABLE IN JANUARY 20201 WITH COMPARISONS TO FOPULATION DATA FROM THE UNITED NARONS LATEST DATA AVARABLE IN JANUARY 2020) are, ' @ HOOtS"'te‘

5 COMPARABILITY ADVISORY: SOURCE AND BASE CHANGES socia



THE POTENTIAL NUMBER OF PEOPLE THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK -
SOMALIA
NUMBER OF PEOPLE THAT FACEBOOK'S REPORTED QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
FACEBOOK REPORTS ADVERTISING REACH QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH COMPARED TO TOTAL IN FACEBOOK'S THAT FACEBOOK THAT FACEBOOK
ADVERTS ON FACEBOOK POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE" REPORTS IS MALE™

1.50 16% 0% 40.1% 359.9%

MILLION [UNCHANGED]

SOURCES: FACEBOOK'S SEIF -SERVICE ADVERTISING TOOLS {ACCESSED JANUARY 2020); FOPULARON DAIA FROM THE UN. NOTE FACESOOK DOES NOT PUBLISH ADVERTISING AUDENCE we

i |/ -
DATA FOR GENDERS OTHER THAN ‘MALE' AND FEMALE” ADVISORY: AGURESREMORTED ON THIS CHART AREBASED ON FACEBOOK'S ADDRESSABLE ADVERTISING AUDIENCE, AND MAY NOT are°°’ @ HOOtsu'te.

MATCH TOTAL ACTIVE USERS. & COMPARABILITY ADVISORY: BASE CHANGES. DATA MAY NOT 56 COMPARABLE 1O FIGURES PUBLISHED IN PREVIOUS REPORTS SOCI



FACEBOOK ACCESS BY DEVICE -

THE DEVICES THAT FACEBOOK USERS USE TO ACCESS THE PLATFORM

SOMALIA
PERCENTAGE OF FACEBOOK PERCENTAGE OF FACEBOOK PERCENTAGE OF FACEBOOK PERCENTAGE OF FACEBOOK
USERS ACCESSING VIA ANY USERS WHO ONLY ACCESSVIAA  USERS WHO ACCESS VIA BOTH USERS WHO ONLY ACCESS
KIND OF MOBILE PHONE LAPTOP OR DESKTOP COMPUTER PHONES AND COMPUTERS VIA A MOBILE PHONE

|

99.5% 0.5% 5.2% 94.3%

we .
° SOURCE: EXTRAPOLATIONS OF DATA FROM FACEBOOK'S SEIF -SERVICE ADVERTISING TOOLS LANUARY 2020). BASED ON FACEBOOK USERS AGED 18 AND ABOVE are, @ HOOtSUlte'
social



THE POTENTIAL NUMBER OF PEOPLE THAT MARKETERS CAN REACH USING ADVERTS ON INSTAGRAM -
SOMALIA
NUMBER OF PEOPLETHAT = INSTAGRAM'S REPORTED QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
INSTAGRAM REPORTS ADVERTISING REACH QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH COMPARED TO TOTAL IN INSTAGRAM'S THAT INSTAGRAM THAT INSTAGRAM
ADVERTS ON INSTAGRAM POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE" REPORTS IS MALE”

280.0 3.0% +3.7% 46.4% 53.6%

THOUSAND

SOURCE: FACEBOOK'S SEF -SERVICE ADVERTISING TOOLS FOR INSTAGRAM |ACCESSED JANUARY 2020); POPULANON DATA FROM THE UN. NOTE: FACEBOOK'S TOOILS DO NCY PUBLISH we

- -
ADVERTISING ALDIEENCE DAIA FOR GENDERS OFHER THAN 'MALE" AND “FEMALE. ADVISORY: FXGURES REPORTED ON THIS CHART ARE BASED ON INSTAGRAM'S ADDRESSABLE ADVERTISING are°°| @ HOOtSU|te'

AUDIENCE, AND MAY NOT MAICH TOTALACTIVE USERS. & COMPARABILITY ADVISORY: BASE CHANGES. DATA MAY NOT BECOMPARABLE TO AGURES PUBLISHED IN FREVIOUS REPORTS socl



TWITTER AUDIENCE OVERVIEW -

THE POTENTIAL NUMBER OF PEOPLE THAT MARKETERS CAN REACH USING ADVERTS ON TWITTER

SOMALIA
NUMBER OF PEOPLE THAT TWITTER'S REPORTED QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
TWITTER REPORTS ADVERTISING REACH QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH COMPARED TO TOTAL IN TWITTER'S THAT TWITTER THAT TWITTER
ADVERTS ON TWITTER POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE™ REPORTS IS MALE"

129.0 1.4% -0.5% 25.8% 74.2%

THOUSAND

SOURCE: EXRAPOIATIONS OF DATA FROM TWITTER'S SELF SERVICE ADVERTISING TOOLS UANUARY 2020) AIGURES BASED ON MID#OINTS OF PUBLISHED RANGES. POPLLANON DATA we

-
FROM THE UN. *NOTE TWATTER DOES NOX PUBLISH ADVERTISING AUDENCE DAIA FOR GENDERS ONHER THAN 'MALE AND "FEMALE. GENDER SHARE AGURESBASED ON AVA LABLE DAIA are. l @ HootSU'te.

ADVISORY: DATA REPORTED BY TWITTER'S SELF. SERVICE ADVERTISING TOOLS ARE SURIECT TO SIGNIFICANT HUCTUATON. & COMPARABILITY ADVISORY: SIGNEICANT BASE CHANGES sSocia



LINKEDIN AUDIENCE OVERVIEW -

THE POTENTIAL NUMBER OF PEOPLE THAT MARKETERS CAN REACH USING ADVERTS ON LINKEDIN

SOMALIA

NUMBER OF PEOPLE THAT LINKEDIN'S REPORTED QUARTER-ON- PERCENTAGE OF PERCENTAGE OF

LINKEDIN REPORTS ADVERTISING REACH QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH COMPARED TO TOTAL IN LINKEDIN'S THAT LINKEDIN THAT LINKEDIN

ADVERTS ON LINKEDIN * POPULATION AGED 18+ ADVERTISING REACH REPORTS IS FEMALE"® REPORTS IS MALE™"

1200 1.6% +9.1% 17.6% 82.4%

THOUSAND

FGURES ARE BASED ON TOTAL [REGISTERED]| MEMBERS NCY MONTHLY ACTIVEUSERS, SO DATA ON THIS CHART MAY NCX BE IMPARABLE TO SIMILAR DATA POINTS FOR OTHER MATFORMS ore FacebO(

) ] .
UNKEDIN DOES NOT REORT ADVERTISING AUDENCE FIGURES FOR GENDERS OTHER ™HAN "MALE ' OR TEMALE' CENDER SHARE FIGURES HAVE BEEN EXTRAFPOLATED FROM AVAILABLE DATA soc‘c

= Abdiazi:

° SOURCE: EXTRAPOIATIONS OF DATA FROM LINKEDIN'S SELF-SERVICE ADVERTISING TOOLS JANUARY 2020). POPULATION DAIA FROM THE UN. *NOTES: LINKEDIN'S ADVERTISING AUDENCE we



MOBILE USE



OVERVIEW OF MOBILE CONNECTIONS WITH SHARE BY PAYMENT TYPE AND CONNECTION BANDWIDTH -
SOMALIA
NUMBER OF MOBILE MOBILE CONNECTIONS PERCENTAGE OF PERCENTAGE OF PERCENTAGE OF MOBILE
CONNECTIONS AS A PERCENTAGE OF MOBILE CONNECTIONS MOBILE CONNECTIONS  CONNECTIONS THAT ARE
(EXCLUDING 10T) TOTAL POPULATION THAT ARE PRE-PAID THAT ARE POST-PAID BROADBAND (3G - 5G)

7.595 48% 96% 3.8%

MILLION

SOURCE: GSMA INTELUGENCE JANUARY 2020, BASED ON DAIA FOR O4 2019]. NOTE: PERCENTAGES w. POPULATON MAY EXCEED 100% DUE TO INDIVIDUAL USE OF MULTIPLE
Y BNC1UL

we .
ONNECTIONS. TOTAL GLOBAL CONNECTIONS FIGURE TED HERE DOES NOT INCIUDE 10T CELULAR CONNECTIONS. @ COMPARABILITY ADVISORY: BASE CHANGES are, HOOtS“lte
social

Gl
SOME RGURES MAY NOT BE DRECTLY COMPARABLE TO DATA IN OUR PREVIOUS REPORTS



SHARE OF WEB TRAFFIC BY MOBILE OS

SHARE OF WEB PAGE REQUESTS ORIGINATING FROM MOBILE HANDSETS RUNNING DIFFERENT MOBILE OPERATING SYSTEMS

SHARE OF WEB TRAFFIC SHARE OF WEB TRAFFIC SHARE OF WEB TRAFFIC SHARE OF WEB TRAFFIC SHARE OF WEB TRAFFIC
ORIGINATING FROM ORIGINATING FROM ORIGINATING FROM ORIGINATING FROM ORIGINATING FROM
ANDROID DEVICES APPLE IOS DEVICES KAI OS DEVICES SAMSUNG OS DEVICES® OTHER OS DEVICES

94.3% 4.6% 0.1% 1.0%

DEC 2019 vs. DEC 2018: DEC 2019 vs. DEC 2018: DEC 2019 vs. DEC 2018: DEC 2019 vs. DEC 2018: DEC 2019 vs. DEC 2018:

+2.1% +59% -9.1% -78%

SOURCE: SIATCOUNTER (ACCESSED ANUARY 2020] AGURES REPRESENT EACH OPERATING SYSTEM'S SHARE OF WES PAGES SERVED TO WEB BROWSERS ONLY. SHARE FIGURES ARE FOR we

3 B 8 -
DECEMBER 2019 ANNUAL CHANGE HGLRES COMPARE MONTHLY SHARE VALUES FOR DECEMBER 2019 TO DECEMBER 2014, * ¢ HIGLRES FOR SAMSUNG OS REFER ONLY 10 THOSE H tsu te'
® DE MEER - ) MEBER 201 NOTES : ‘ﬁ' ¥ AM A SVEFRR y ) are.d @ oo '
SOClI

DEVICES RUNNING OPERATING SYSTEMS DEVELOPED BY SAMSUNG (EG_ BADAAND TIZEN], AND DO NOT INCLUDE SAMSUNG DEVICES RUNNING ANDROD



ECOMMERCE USE



FINANCIAL INCLUSION FACTORS -

PERCENTAGE OF THE POPULATION AGED 15+ THAT REPORTS OWNING OR USING EACH FINANCIAL PRODUCT OR SERVICE

SOMALIA

HAS AN ACCOUNT WITH HAS A HAS A MOBILE MAKES ONLINE PURCHASES
A FINANCIAL INSTITUTION CREDIT CARD MONEY ACCOUNT AND / OR PAYS BILLS ONLINE

7.9% 0.6% 37 % 2.9%

PERCENTAGE OF WOMEN PERCENTAGE OF MEN PERCENTAGE OF WOMEN PERCENTAGE OF MEN
WITH A CREDIT CARD WITH A CREDIT CARD MAKING ONLINE TRANSACTIONS MAKING ONLINE TRANSACTIONS

2.6% 3.2%

we .
SOURCE: WORLD BANK GLOBAL FINANCIAL INQLUSON DATA [LATEST DATA AVAILABLE IN JANUARY 2020) H ot t .
NOTE: PERCENTAGES ARE OF ADULTS AGED 15 AND ABOVE. NOT OF TOTAL POPULATION are. @] o su' e
social



Policy and legal framework

» National ICT Strategy and Policy ( 2019-
2024)

» National Communications LAW

» Other pending policies and framework: like
privacy policy, Big dat, and Digital



