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The Digital Arabic Content Industry

Thinking digital?

Let’s innovate in Arabic

United Nations Economic and Social Commission for Western Asia
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The Digital Content Divide

It has been largely acknowledged that the Internet is a viable means
for supporting socioeconomic development. The Internet has
become the most comprehensive repository of knowledge and a
resource providing communities with all sorts of tools to improve the
quality of life. However, the digital content divide remains a major
impediment hindering the access of communities in the Arab region
to the full value of the Internet. The limited availability of digital
content in Arabic, which only represents 2 per cent of the global
digital content, constitutes a language barrier that should be crossed
to contribute in bridging the digital content divide and increase the
number of Internet users in the Arab world.

What is Digital Arabic Content?

Digital Arabic Content (DAC) is any content in Arabic presented
in a digital form on the Internet or on CDs, DVDs and other digital
formats. It includes websites, portals, e-services, and audio and
video content. It also includes software, databases and open-source
products supporting Arabic language functionalities and tools, such
as Arabized software interfaces for word processing, Arabic language
processing in speech and character recognition programmes, and
search and translation engines.

The Digital Arabic Content Industry

The DAC industry offers extensive opportunities of success with
more than 300 million Arabic speakers in the region, augmented by
Arabic-speaking emigrants worldwide, who ensure a large market
for DAC products and applications. According to the International
Telecommunications Union, the number of Internet users in the Arab

region represents 38 per cent of the total population in 2013.

Market Estimates for DAC (billions of US$)
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Source: ESCWA, 2012, Status of the Digital Arabic Content Industry in the Arab Region
(E/ESCWA/ICTD/2012/Technical Paper.4).



The Economic and Social Commission for Western Asia and
the Digital Arabic Content

The Economic and Social Commission for Western Asia (ESCWA)
realized the importance of DAC as one of the main pillars for
building a knowledge-based economy and providing investment
opportunities in the field of Information and Communications
Technology in the Arab region since 2013. Accordingly, ESCWA
launched the regional “Digital Arabic Content Initiative” which led
to a series of activities, including two studies: Enhancing Arabic
Content on Digital Networks, published in 2003 and Digital Arabic
Content: Opportunities, Priorities and Strategies, published in 2005.

ESCWA Activities Supporting the Digital Arabic Content
Industry

A major project was implemented between 2007 and 2009 on the
Promotion of the Digital Arabic Content Industry through Incubation.
This initiative included organizing awareness campaigns on the
importance of DAC, launching national competitions to select the
best DAC proposals and publishing three studies: A Survey on Digital
Arabic Content: Software, Applications and Needs Assessment;
Models for Business Plans, Marketing and Multi-Stakeholder
Partnerships for the Digital Arabic Content Industry; and Hardware
and Software Incubation Requirements and Training Needs.

ESCWA also recently published two studies: the Status of the Digital
Arabic Content Industry in the Arab Region and New Business
Models for Digital Arabic Content, within the second phase of the
DAC industry initiative.

http://isper.escwa.un.org/FocusAreas/DigitalArabicContent/tabid/260

lanquage/en-US/Default.aspx

The 2013 Digital Arabic Content Competition

As part of the second phase of the project on the Promotion of the
Digital Arabic Content Industry through Incubation, the 2013 DAC
Competition will unlock the potential of entrepreneurs and university
graduates who aspire to build novel DAC applications and products.
Attention will be given to new trends and technologies. The winners
will be granted an incubation period of up to 12 months with partner
business incubators who will provide them with coaching, business
advice, office facilities and guidance to establish a competitive start-
up company.

Country's contribution to online
arabic content (Q3/2012)
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Business Models for the Digital Arabic Content Industry

The advertising model: This model is just an extension of the
conventional advertising model of the media industry. In this
framework, the website is the broadcaster and the digital content
provided is the material that is supported by the various advertising
approaches.

The manufacturer model: The original manufacturer model is one
that uses the Internet for direct sales. It is also known as the ‘direct
model’. Examples: Dell or Sony.

The subscription model: This model is applicable only for premium
content that is not accessible by other means. Examples: Salesforce,
Hulu or Pandora.

There are many other business models for the DAC industry, such
as the brokerage, infomediary, merchant, affiliate, community, utility
and venture capital fast-growth models.
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Country Share of arabic webpages ol
KSA 28.37% Loa sacall oyl B
UAE 18.75% Sasill Zuall oLyl
Morocco 1.32% ey
Egypt 6.77% P
Palestine 6.28% plaald
Jordan 4.32% oY
Syria 3.64% Lo gandl Loy sall & sgand)
Algeria 3.28% Sl
Libya 311% L
Tunisia 2.95% o ss
Other 1.22% sl

Madar Research & Development, 2012, Arab ICT Use and Social Networks Adoption Report available from

http://www.madarresearch.com/.
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ARAB COUNTRIES BY SHARE OF WEBPAGES
(Q3/2012)

% of Arabic & English Web Pages from Total
Arabic & English Pages in the Region
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*The share of the country in web pages would have been
higher if French content was included.
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Saudi Arabia
Morocco*
Palestine
Jordan
Lebanon*
Tunisia*
Algeria*
Qatar
Kuwait
Syria
Oman
Yemen
Bahrain

Madar Research & Development, 2012, Arab ICT Use and Social Networks Adoption Report,
available from http://www.madarresearch.com/.
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